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Summary
Creative, mission-driven communications professional with 3+ years of experience in content strategy, visual storytelling, and multi-channel marketing. Background in education and design, with a passion for translating complex ideas into engaging, accessible content. Experienced in collaborating with cross-functional teams to develop audience-centered campaigns across digital, print, and email platforms.
Experience

Visual Communications Intern, Seattle Public Utilities 	Oct 2025 – Present
Design and produce multi-channel content, including social media graphics, digital signage, email campaigns, and print materials, including a 28-page city report, to communicate complex public information to diverse audiences. 
Collaborate with cross-functional teams and subject matter experts to develop audience-centered visual storytelling aligned with brand and accessibility standards. 
Lead and direct photoshoots, producing original photography assets and supporting large-scale initiatives such as the Waste Management Line of Business redesign. 
Contribute to video content strategy and production, helping increase social media engagement by 20% through audience-focused storytelling
Digital Brand & Marketing Intern, Purpose Mindset	Jan 2025 – June 2025
Developed and executed a comprehensive content marketing strategy to grow brand awareness, audience engagement, and outreach for a podcast and book launch (Living With Purpose). 
Designed and launched the organization’s first email marketing campaign via MailerLite, using A/B testing to achieve a 41% average open rate. 
Created high-performing digital content, including a LinkedIn newsletter post with 8,000+ impressions.
Used Google Analytics to track user behavior and inform ongoing content and engagement strategy.
Graphic Designer & Content Creator, Freelance 	Aug 2022 – Sept 2025
Collaborated with the Oregon Office of Resilience and Emergency Management (OREM) to design time-sensitive challenge coin graphics and branded visuals for OREM Academy’s statewide emergency training series, ensuring alignment with official branding guidelines.
Worked with The Doormatory, a Portland-based small business, to devise brand direction and product design concepts fitting their identity and market. 
Developed album art, logo, and merchandise for Oregon-based musician, strengthening their visual identity across digital and print platforms.
Graphic Designer, EmpowHERto 	Nov 2023 – April 2024
Led content creation and visual strategy across social media and newsletters, increasing engagement by 15% 
Applied audience research and storytelling techniques to align messaging with organizational goals and community impact 
Collaborated with cross-functional teams to ensure cohesive, inclusive brand communication across platforms
Preschool Educator & Curriculum Developer, Sweet Day Community School 	 Jan 2019 – Sept 2024 
Designed and implemented engaging, student-centered curriculum, translating complex concepts into accessible and meaningful learning experiences.  
Fostered community-centered learning environments focused on collaboration, communication, and inclusivity. 
Led and mentored a team of educators, strengthening communication, organization, and team alignment. 
Education

University of Washington, Master’s in Communication Leadership	Expected graduation: June, 2026
Relevant Coursework: Digital Media Branding & Marketing, Visual Storytelling, Future of Marketing, UI Design
Marylhurst University, Bachelor of Fine Arts 	2017
Windward Community College, Associate of Arts 	2014
Skills & abilities

Creative & Brand Development
Art Direction • Brand Identity • Visual Storytelling • Typography • Campaign Concepting • Creative Development • Product Design • Brand Guidelines •  Customer Engagements
Design & Content Creation
Adobe Creative Suite (Photoshop, Illustrator, InDesign, Premiere Pro) • Figma • Canva • WordPress • Photography • Video Editing • Digital Design • Web Design • Creative Design • Copywriting • Presentation Design • Content Creator 
Marketing & Strategy
Marketing Communications • Social Media Strategy • Email Marketing • Audience Engagement • Google Analytics • Market Research • Segmentation • Strategic Thinking • Customer Lifecycle Management
Project Management & Collaboration
Project Management Software • Airtable • Google Drive • Notion • Slack • Asana • Microsoft Teams • Sprout Social • Outlook • Leadership • Deadline Management • Creative Problem Solving • Presentation Skills • Cross-Functional Collaboration
Professional Strengths
Committed • Strategic Thinker • Collaborative • Mission-Aligned 




